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The purpose of this presentation is to introduce the use of cognitive science theories and concepts to applied field such as tourism, 
hospitality, events, leisure and services. The work discussed is based on a 10-year program of doctoral research as well as chapters 
contributed by experts in the field. It will appeal to tourism researchers, doctoral candidates and tourism professionals looking for a fresh 
approach to understanding tourist thinking and behaviour.

The novel visual landscape, characterised by big data availability, calls for a better understanding and usage of visuals in tourism research. 
Recent studies encourage new methodological perspectives and promote adequate visual analysis (Balomenou & Garrod, 2019; Volo & 
Irimias, 2020). This seminar will present different theoretical approaches and paradigms used in visual research and connecting them 
with participants´ research interests. Alternative methods of data collection and analysis of visuals will be discussed and suggestions on 
how to select, collect and analyze visual data will be provided. Participants will be encouraged to critically reflect on the opportunities 
and implications of using visual data and visual methods for their research projects.


